TheProducersPerspectivePRO Presents:

Breaking Down A Broadway Marketing
Campaign

Y

Wednesday, November 9th, 7PM ET

To listen to the audio of the webinar use your computer
speakers, or dial (917)338-1451 on your phone and enter
access code:




Welcome!

If you can’t hear Ken talking through your computer, dial
(917) 338-1451 on your phone and enter access code:




Get a 30 Day free trial when you join

TheProducersPerspectivePRO today.

Join today at
www.TheProducersPerspectivePro.com.
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The Two Components of a Broadway Marketing Budget
How Much do Broadway Shows Spend on Advertising
What is a Media Mix and Why Every Campaign Needs One
The Five Types of Media Broadway Shows Buy

An Actual Broadway Marketing Campaign... Line by Line.

Q&A




The Two Components of a Broadway
Marketing Budget

1. Production Budget:
All advertising prior to the first paid public

performance.

2. Operating Budget:
All advertising during the run of the
show.

Notes:




Once you start advertising, you

have to keep advertising.

Notes:




When Should | Start Advertising?

Broadway = 6 Months

Off Broadway = 3 Months

Notes:




How Much do Broadway Shows

Spend on Advertising?

Notes:




Three Reasons Why Broadway
Advertising Costs Have Increased

More competition... on Broadway and not
on Broadway.

More places to advertise.

More advertising to cut through.

Notes:




Notes:

Average Advertising Budget for a
Broadway Musical

* Production = 1-1.5 million

* Operating= $100-5150k/week
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Notes:

Average Advertising Budget for a
Broadway Play

* Production = S500-S750k

» Operating= $50-575k
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Notes:

What is a Media Mix and Why Every

Campaign Needs One
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A media mix is the combination of communication
channels your business can use to meet its marketing
objectives. Typically, these include newspapers, radio,
television, billboards, websites, email, direct mail, the

Internet and social media, such as Facebook or Twitter.

— Chron.com

Notes:
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Notes:
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TIP:

Use the media that
your audience uses.

Notes:
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Notes:
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Notes:

It takes an average of five impressions before

a consumer makes a purchase.
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Notes:

The Five Types of Media Broadway
Shows Buy
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The Five Types of Media Broadway
Shows Buy

1. Print

2. Digital

3. Direct Response
4. Out of Home

5. Broadcast

Notes:
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Notes:

An Actual Broadway Marketing

Campaign... Line by Line.
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Allowance B 5,000.00 | $ S B 62,500.00 |$ 11494117 | § s H 18,050.00 | $ 200,491.17
week ending 6/28 $ - S S s - s - S S S - 1S -
week ending 7/5 S S S N - S $ S S $ =
week ending 7/12 S S S S 650.00 | $ - S S S S 650.00
weekending 7/19 | $ S S S 65000 (S 1941176 | § S S s 20,061.76
week ending 7/26 s S S s 650.00 | $ 10,000.00 | § S S s 10,650.00
week ending 8/23 S - S S N 215000 | § 882352 | § S S - S 10,973.52
week ending 8/9 S 7995000 |$ S - S 215000 | $ 1411765 | § - S S 1,20000 | $ 97 417.65
week ending 8/16 S 75000 | $ $ 1705000 ' § 2,150.00 | § - - 39,750.00 | § S - S 59,700.00
week ending 8/23 $ 75000 | § S - $ 2,150.00 | § 12,000.00 | § 40,500.00 | § S s 55,400.00
week ending 8/30 S 15456.00 | § $ - $ 215000 | § 9,380.00 | § - S S & $ 26,986.00
week ending 9/6 S 4398008 $ 1500000 S 215000 | $ - S - S S 3,00000|$ 24,548.00
Subtotal $ 10630400 S . $ 3205000 $ 7735000 $ 188674.10 § 025000 $ - S 2225000 $ 506,878.10
Percentages 21% 0% 6% 15% 7% 16% 0% 4%
Creative & Design Allowance $ 77,208.00
Production Allowance $ 162,500.00
BBB Press Allowance $ 13,500.00
Commissions Allowance $ -
Fees/Expenses/Misc. $ 27,640.00
Subtotal $ 280,848.00
TOTAL PRE-OPENING SPEND $§ 787,726.10
Budget § 700,000.00
(Over)Under $ (87,726.10)
Notes:
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Notes:
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Notes:

Q&A

-Click the “Info” button in the top right corner.
-Dial the number provided and type in the audio access pin.

-When ready, click the “Ask a Question” button. When Ken has
approved your request you will be asked if you would like to
ask your question now. Click yes to receive voice privileges.

-Then click the telephone “Audio” box under the “Camera and
Voice” section and select “Use Telephone.” This will give you
access.
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Next Month’s Webinar:

Diving In To Royalty Pools

Wednesday, December 14" at 7 PM ET
$149 or FREE for ProducersPerspectivePRO Members

To JOIN PRO, visit
www.TheProducersPerspectivePRO.com today
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