TheProducersPerspective.com Presents:

HOW TO GET THE RIGHTS TO ...
ANYTHING.

(3!

Wednesday, May 11th, 7PM ET

To listen to the audio of the webinar, dial (712)432-0075
on your phone and enter access code: 489622 #
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AGENDA

WHAT ARE UNDERLYING RIGHTS AND WHY YOU NEED THEM.
WHEN DO YOU ASK FOR THE RIGHTS?

WHO YOU TALK TO WHEN YOU WANT RIGHTS, AND HOW
YOU FIND THEM.

THE DEALS FOR RIGHTS.

STRATEGIES I’VE USED TO GET RIGHTS.

Q&A




WHAT ARE UNDERYLING
RIGHTS AND WHY

YOU NEED THEM.
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Copyright (n): the exclusive legal right,
given to an originator or an assignee to
print, publish, perform, film, or record

literary, artistic, or musical material,
and to authorize others to do the
same.
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Your work is under copyright
protection the moment it is created
and fixed in a tangible form that it is

perceptible either directly or with the
aid of a machine or device.

www.copyright.gov
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You can’t copyright an idea.
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“In no case does copyright protection for
an original work of authorship extend to
any idea, procedure, process, system,
method of operation, concept, principle
or discovery, regardless of the form in
which it is described, explained,
illustrated or embodied in such work.”

- Copyright Act, Section 102(b)

Notes:




If the source material is protected

by copyright, you need the rights.
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PUBLIC
DOMAIN
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Notes:

Your source material is in the public domain if ...

* |t was published in the U.S. prior to 1923
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Notes:

Your source material is in the public domain if ...

It was published in the U.S. prior to 1923

It was published in the U.S. from 1923-1963 without a copyright
renewal

It was published without a copyright notice from 1923-1977

It was published without a notice from 1978 to March 1, 1989
and without subsequent registration within 5 years

(Anything published after 1977 will enter the public domain 70
years after the death of the author)
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Notes:

For a full breakdown of public domain
stipulations visit:

www.copyright.cornell.edu/resources/
publicdomain.cfm
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Notes:

PUBLIC FIGURES

14



Notes:

TOM

GEORGE
RUBE  -gBusty

3
Unauthorized
Biography

Webster G. Tarpley
and Anton Chaitkin
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Notes:

If you're adapting a true story of a

public figure, talk to an attorney before
proceeding.
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Notes:

TIP: Have your attorney read your
script to advise you of any

moments that may infringe on the
individuals’ rights.
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Notes:

WHEN DO YOU ASK
FOR THE RIGHTS?
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Notes:

EXERCISING THE IDEA
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Notes:

You may not get them . ..
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Notes:

ASK FOR THE RIGHTS!
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Notes:

WHO YOU TALK TO WHEN

YOU WANT RIGHTS, AND

HOW YOU FIND THEM
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Notes:

First Class Live Theatrical Rights

el

BROADWAY
LTI
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Notes:

Three Primary Sources of
Adaptations on Broadway:

1. Books
2. Movies
3. Music Catalogs
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Notes:

Three Primary Sources of
Adaptations on Broadway:

1. Books
2. Movies
3. Music Catalogs
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Notes:

TIP: If your movie is based on
something, approach the author
of the source material first.
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Notes:

Three Primary Sources of
Adaptations on Broadway:

1. Books
2. Movies
3. Music Catalogs
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Notes:

THE DEALS FOR RIGHTS
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Notes:

Books and movies:
S5k-S25k advance

1-1.5% royalty
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Notes:

Music Catalogs:
S12k-S25k advance

3% royalty
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Notes:

What more underlying rights
holders will want:

Approvals

Right to Produce/Invest
Non Exclusivity

Limited Term

32



Notes:

TIP: Ask for at least a five
year term.
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Notes:

STRATEGIES IPVE USED TO
GET RIGHTS

. Approach the artist as opposed to the company
. Have someone approach for you

. “No” means “Not now”

. Sell yourself, not your sample

. Look to adapt other things than the Big 3
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Notes:
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Next Month’s Webinar:

Enhance This: Regional Theater
Enhancement Deals Explained.

Wednesday, June 15" at 7PM ET
$149 or FREE for ProducersPerspectivePro Members

To JOIN PRO, visit
www.TheProducersPerspectivePro.com today
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