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One of the reasons I crowdfunded Godspell years ago was because I had this theory.  I believed that 
there were throngs of people in the world who were interested in investing in Broadway shows, but 
they just didn’t know how to do it.

Based on the response we got to our initial offering, I’m thrilled to say that my theory proved correct.  I 
know, I know, when you’re out there raising money for your show, it seems like an investor is like the 
holy grail . . . a whispered about myth just around the next bend, and you might grow old never finding 
it.

But they are out there.  Trust me.  I talk to potential new investors all the time.

And interestingly enough, one of the questions I get asked the most by new potential Broadway 
investors who have taken my seminar is, “How do I get on a Producer’s investor list?”

I swear, it’s true!  Sure, they ask about risk, and how they can make money (it’s possible, I swear), but 
so many first time investors are already educated enough about the risks and are interested in getting 
started that they just want to jump in the water.

Maybe that’s you?

HOW TO GET ON A BROADWAY PRODUCER’S INVESTOR LIST

HERE ARE THE SIMPLE STEPS
THAT I RECOMMEND YOU TAKE IN ORDER TO GET ON A 
BROADWAY PRODUCER’S INVESTOR LIST...
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2Once you’ve got a list of Producers that have similar taste as you, you’ve got to make contact with them.  

Ready for this super stealthy tip?  Call ’em.  Sure, you may not get through, so just leave a flattering 
message with the assistant that goes something like this, “Hi.  I’m a fan of NAME OF PRODUCER’s 
work.  And I was wondering if you could put me on your list as a possible investor for future shows?  
Do you need anything from me in order to get on that list?”  I don’t know of a Broadway Producer in 
town that would NOT put you on a list after getting a message like that.  It doesn’t guarantee you’ll get 
a call back (but more often than not I bet somebody at the Producer’s org calls you back), but you may 
get invites to readings, etc.  And in addition to calling (yep, this is not an “or” this is an “and” to-do), you 
should see if you can find an email for the Producer and drop them an e-line.  You should also link up 
on LinkedIn, friend ’em on Facebook, etc.  And hey – if you know they are producing a show that’s in 
previews, go see the show.  You may get a handshake and be able to tell them you want on their list 

Most Broadway Producers have an unwritten rule about who gets their first offers for shows.  Usually, a 
Producer will give anyone who has already invested with them the first look at new projects.  So, if you’re 
expecting that you’re going to get the lower-risk, big star driven shows on your first time out, think again.  Those 
shows are rare, so we usually give them to the investors that have been the most loyal, or have taken hits on 
other shows, so they can recover any losses (investing in Broadway, like the stock market, is about the long 
term – I encourage my investors to invest like they are playing blackjack – you don’t play one hand and walk 
away, you play out the shoe.)  What this means, is that if you want to get on the list of certain Producers, if you 
want to get offered the lower risk shows in the future, then you may need to take bigger risks when you start 
out.  You don’t get offers for IPOs when you just start investing in the stock market.  So you probably won’t get 
offered Hugh Jackman shows on your first time at bat either.  But don’t worry, those shows may be lower risk, 
but they often don’t return as much either.  So don’t wait for the perfect opportunity that you think guarantees 
you a return.  Just get started.  And you’ll find the types of shows you are offered may only improve over time.
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I always recommend that Broadway investors should invest in shows that they love.  As I often say, 
Broadway shows are like your kids.  They’re expensive, and sometimes they’ll disappoint you.  But 
because you love them, it doesn’t bother you as much.  In order to find shows you love, you want 
to invest with a Producer who has similar taste as you.  So, go see shows.  Lots of them.  And 
when you find one you like, take a look at the title page of the Playbill and check out the names at 
the tippity top of the list of Producers (The names at the Top are usually the lead Producers, and 
the ones in the middle/bottom tend to be aggregators or bundlers).  Circle those names.  Then 
when you get home, point your browser to IBDB.com or PlaybillVault.com, type in that producer’s 
name and see what other shows he/she has produced.  If you like what you see, you found one.  
Put that Producer on your list and proceed to step two.  (Bonus Tip:  Whenever possible, invest 
with the Lead Producer on a show.  Nothing against aggregators or bundlers – I do it once or twice 
a year myself, but it is more beneficial to go straight to the top if you can.)

IT’S 
ABOUT 
TASTE

REACH OUT, 
REACH OUT 
AND TOUCH 

SOMEONE

YOU 
GOTTA 
START 
SOMEWHERE
See that?  Pretty simple, right?  No GPS required.  But finding the right Producer to invest with is super important, 
just like finding the right financial advisor.  You want someone who understands what you are looking for, someone 
who gives you the attention you want, and someone you are going to stick with for awhile.  I always tell my investors 
that I will have a Wicked someday.  I just don’t know exactly when that’s going to happen.  So you’ve got to invest 
with me for the long term.

Good luck in your search.


